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Edelman Trust Barometer at a glance

Eleventh annual study

5,075 people in 23 countries on five continents

Ages 25 to 64

College-educated

In top 25% of household income per age group
In each country

Report significant media consumption and engagement
in business news and public policy
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The Edelman Trust Barometer in retrospect

Trust is now an essential line of business

Business must partner with government to regain trust

2008 Young influencers have more trust in business

Business more trusted than government and media

2006 NA per s omrmergesikaecredidespokesperson

Trust shifts from fAaut hor.i
U.S. companies in Europe suffer trust discount

Earned media more credible than advertising

2002 Fall of the celebrity CEO
2001 Rising Influence of NGOs
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Globally, trust increases in all institutions

Trust in Institutions 7 Global

#2010 ®2011
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AT10. [Institutions TRACKING] | am going to read you a list of institutions. For each one, please tell me haat imstithticutd RO SN # is
rightt Ona@oi nt scale where one means that you ADO NOT TRU&T TH AT AL Edelmam d
much do you trust [INSERT] to do what is right? (Top 4 Box, Trust) Informed@LibIRS cyastdés (excludes Singapore, UAE and Arge naIrUS’[barometer
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Emerging mar ket drustt@mi nat ¢
U.S. drops to within 5 points of Russia

Trust in Business i Top 10 Countries by GDP

2010 2011
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A9. [Business in general TRACKING] | am going to read you a list of institutions. For each one, please tBlUSethatwnsiitctigoowoldo what is
rightt Ona®oi nt scale where one means that you ADO NOT TthcSvaucﬁHbE,Rf"AT AL Efimam d
you trust [INSERT] to do what is right? (Top 4 Box, Trust) Informed Pédlics ages 25 ‘ J[rustbarometer
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Business more trusted than government in 1/3 of markets
German, U.S. government trust erodes; China, Brazil rise

Trust in Government T Top 10 Countries by GDP

2010 2011
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A7.[Government in general TRACKING] | am going to read you a list of institutions. For each one, pleaseT&lUSiE thadvinsttitipou
to do whatis right. Oae®i nt scal e where one means that you ADO MNGGREATRUST THEM EAdmaALl
DEAL, how much do you trust [INSERT] to do what is right? (Top 4 Box) InformeebRublics ages 25 ‘ trustbarometer
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Increased trust in media driven by China, Brazil, and Japa
Developed markets generally distrustful

Trust in Mediai Top 10 countries by GDP

2010 2011
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A8. [Media in general TRACKING] | am going to read you a list of institutions. For each one, please tell md tawvinstithtipou TRUS
to do whatis right. OAqpa®i nt scal e where one means that you ADO I\AGGREAH'RU?"F' THEM EAclmaA L |
DEAL, how much do you trust [INSERT] to do what is right? (Top 4 Box) InformeebRublics ages 25 ‘ trustbarometer
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Trust in NGOs now on par with business in emerging marke
More trusted than business in developed markets

Trust in Business and NGOs

M Business M NGOs

Brazil China u.s. UK/FR/GER
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AT10. [TRACKING] | am going to read you a list of institutions. For each one, please tell me how much youn TdrdéSatatisimigtititio
Onapoint scale where one means that you ADO NOT TRUST TRHEMgZAT AL L Edeirmd
do you trust [INSERT] to do what is right? (Top 4 Box) Informed Pfias thgels &b, UK/FR/GER, Brazil and China ‘ J[rus’[barometer
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Trust Index: Developed markets at bottom
U.S. drops, Brazil rises in composite scoring

2008 2011

Global Global 55

Mexico 69

Mexico 69

Japan 50 Canada 55
S. Korei 50 S. Korei 53
Canada 48 Japan 51
_ France 50
France 44 German 44
UK 43 us 42
German 36 UK 40

Composite score is an average of a countrybés trust in all our inlgdtehinénut

Al 254
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Technology firmly on top; automotive rallies
Finance sector at bottom

Trust in Industries i Global

Technology [ 81%
Automotive | — 6%
Telecommunication | 657
Food and beverag | 657
Biotech |— 659
Retail | 65
Entertainment | ©37
Pharmaceutical: | 6375
Energy | 627
Consumer packaged goo | 597
OTC personal health care produ | 577
Brewing and spirit: | 57
Media | 5
Insurance | 52"
Banks | >
Financial service: | N 50

A3045. [TRACKING] Now | would like to focus on your trust in different industry sectors. Please tell me how nesseyon §&RHST thesi
following industries to do what is right. Again, pleasepiseamrie scal e wher e one meanlsd tahnadt nyigle fnbeCa NNsQEmah R L
that you ATRUST THEM A GREAT DEKR3countieI op 4 Box) I nfor med ;‘u'ﬂftljs’[baromter 2
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Since financial crisis, trust in banks takes big hit in the We:
Reverse is true in China, India, Japan, Brazil

Trust in Banks

+12
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A3045. [Banks TRACKING] Now | would like to focus on your trust in different industry sectors. Please tell m& tusinassieydu dgtS\ote: Data for 2009/
of the following industries to do what is right. Again, pleaspusé amine scal e wher e one rve aAfs AtLHat W@'ﬁmﬁﬁ%@dé}k@fﬁ

means that you ATRUST THEM A GREAZ DEAL. 0 (Top 4 Box) Inf(‘rWBS{bamme’ters
N\,
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Since 2009, automotive surges in West; energy plummets in ¢

Trust in Industries

M 2009 M 2011
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A3045. [TRACKING] Now | would like to focus on your trust in different industry sectors. Please tell me how nesdegdn &l ST theasi

following industries to do what is right. Again, pleaseuse bminte scal e where one meanlsd tahnadt nyigtie fnDeCa NNsQidimah R L
that you ATRUST THEM A GREAT DB6&idthe WS, UR/ERIGER anBOGhina | nf or med |‘u Hustbaromter 2
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What matters for corporate reputation:
Quality, transparency, trust, employee welfare

Reputation Factors i Global

Communicates frequently and honestly on the state of its business _ 55%
Prices its brands fairly and competitively _ 55%
Is an innovator of new products, services or ideas _ 46%
Has highly-regarded and widely admired top leadership _ 39%
Delivers consistent financial returns to investors _ 39%
B7281. [TRACKING] How important are each of the following factors to the overall reputation of the company@inPkzse whegerone
means that factor is finot at all important oIispNSERTFIRSTE Homenaparant i t i s fAextre
is this factor to overall reputationproai9nt scal e where one means fAnotntat? 4&ITlopi Ap Mrotxan tve Egainan n |
Extremely Important) Informed Publics -8gda 23 countries ‘ J[I’USJ[baI'OI'T'Ietel'
2 2011 | ANNUAL GLOBAL OPINION LEADERS STUDY
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Slight majority agree with Milton Friedman

Mi Il ton Friedman: AnThe soci al responsi bil i

% who agree
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0% | a0 i
80% |
0,
2% 70% 70% |
70% 64% |
60% :
60% S57% 57% 56% 5504 600 !
. 50% 49% 4g0
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G124. Please tell me if you strongly agree, somewhat agree, neither agree nor disagree, somewhat disageestiortisérdoltpyvoigaguete _
from Milton Friedman: AThe soci al responsi bi |de)informedfPubbice ages2® s s /’s' t o i FEadinta S !

in 23 Countries | tfrustbarometer
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By comparison, greater expec
Interests in developed and emerging markets

Believe corporations need to create shareholder value in a way that aligns with
soci et yo0s,evenifthat meanssacrificing shareholder value

100%
91% 8995 89% 89%
90% Bz 85% 85% 85% . 81% 81% ane
80% w ST /8% 78% 74%
e 71% 71%
. b4 b4 63% 6296
- b 5%

50%
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20%
10%
0%
. . N
) \5{~ ob PR I I I R AN L Q}A & O ob 2 D
2 > > & & & O D> o & NGRS 2 @ & &R )
& ¢ <& ¥ FF LTSS T & X P
© & L v ot ¢
é@
G120. Which of the following two positions comes closest to your view? A corporation should focus onlyeovatueavg slifaieholdy in
which they create shareholder value conflicts with societal interests OR corporations need to create shayehbldet valeeliniagyn s ith so Edelginy ©
interests, even if that means sacrificing shareholder value. Informed R6blios28ges@Eries ‘ ’[rUS’[barometer
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And government must step in to ensure business behaves resy

Believethatgov er nment needs to requl at
to ensure that they are behaving in aresponsible manner
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G123. And which of the following statements is closest to your view? | trust corporations to act on theepansiblbehavneen a
OR I think government needs to regul ate cor po fomédiPobhics 6 acti/ities Edelmem s
ages 2%4 in 23 Countries ‘ trustbarometer
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Roadmap to Trust
A new way forward




