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Edelman Trust Barometer at a glance

Eleventh annual study

5,075 people in 23 countries on five continents

Ages 25 to 64

College-educated

In top 25% of household income per age group 

in each country

Report significant media consumption and engagement 

in business news and public policy
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The Edelman Trust Barometer in retrospect

Rising Influence of NGOs2001

Fall of the celebrity CEO2002

Earned media more credible than advertising2003

U.S. companies in Europe suffer trust discount2004

Trust shifts from ñauthoritiesò to peers2005

ñA person like meò emerges as credible spokesperson2006

Business more trusted than government and media2007

Young influencers have more trust in business2008

Business must partner with government to regain trust2009

Trust is now an essential line of business2010
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2010Year in review



State of Trust

Shifting center of gravity
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Trust in Institutions ïGlobal

Globally, trust increases in all institutions

A7-10. [Institutions TRACKING] I am going to read you a list of institutions. For each one, please tell me how much you TRUST that institution to do what is 

right. On a 9-point scale where one means that you ñDO NOT TRUST THEM AT ALLò and nine means that you ñTRUST THEM A GREAT DEAL, how 

much do you trust [INSERT] to do what is right? (Top 4 Box, Trust) Informed Publics ages 25-64 in 20 countries (excludes Singapore, UAE and Argentina)
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Emerging markets dominate as ñbusiness trustersò

U.S. drops to within 5 points of Russia 

Trust in Business ïTop 10 Countries by GDP

A9. [Business in general TRACKING] I am going to read you a list of institutions. For each one, please tell me how much you TRUST that institution to do what is 

right. On a 9-point scale where one means that you ñDO NOT TRUST THEM AT ALLò and nine means that you ñTRUST THEM A GREAT DEAL, how much do 

you trust [INSERT] to do what is right? (Top 4 Box, Trust) Informed Publics ages 25-64

Trusters DistrustersNeutral

2010 2011
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Business more trusted than government in 1/3 of markets

German, U.S. government trust erodes; China, Brazil rise 

Trust in Government ïTop 10 Countries by GDP

A7. [Government in general TRACKING] I am going to read you a list of institutions. For each one, please tell me how much youTRUST that institution 

to do what is right. On a 9-point scale where one means that you ñDO NOT TRUST THEM AT ALLò and nine means that you ñTRUST THEM A GREAT 

DEAL, how much do you trust [INSERT] to do what is right? (Top 4 Box) Informed Publics ages 25-64

Trusters Distrusters

2010 2011
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A8. [Media in general TRACKING] I am going to read you a list of institutions. For each one, please tell me how much you TRUST that institution 

to do what is right. On a 9-point scale where one means that you ñDO NOT TRUST THEM AT ALLò and nine means that you ñTRUST THEM A GREAT 

DEAL, how much do you trust [INSERT] to do what is right? (Top 4 Box) Informed Publics ages 25-64

+19
+17
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- 11

Trusters DistrustersNeutral

- 9

Increased trust in media driven by China, Brazil, and Japan

Developed markets generally distrustful

2010 2011
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Brazil China U.S. UK/FR/GER

Trust in Business and NGOs

A7-10. [TRACKING] I am going to read you a list of institutions. For each one, please tell me how much you TRUST that institution to do what is right. 

On a 9-point scale where one means that you ñDO NOT TRUST THEM AT ALLò and nine means that you ñTRUST THEM A GREAT DEAL, how much 

do you trust [INSERT] to do what is right? (Top 4 Box) Informed Publics ages 25-64 in the U.S., UK/FR/GER, Brazil and China

Trust in NGOs now on par with business in emerging markets

More trusted than business in developed markets

Business NGOs
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2008 2011

Composite score is an average of a countryôs trust in all four institutions  

Ages 25-64

Trust Index: Developed markets at bottom

U.S. drops, Brazil rises in composite scoring

Global ˉ

Mexico 69

China 62

India 60

US 53

Japan 50

S. Korea 50

Canada 48

Brazil 48

France 44

UK 43

Germany 36

Russia 36

Global 55

Brazil 80

China 73

Mexico 69

India 56

Canada 55

S. Korea 53

Japan 51

France 50

Germany 44

US 42

UK 40

Russia 40
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Financial services

Banks

Insurance

Media 
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OTC personal health care products
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Energy
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Technology firmly on top; automotive rallies

Finance sector at bottom

Trust in Industries ïGlobal

A30-45. [TRACKING] Now I would like to focus on your trust in different industry sectors. Please tell me how much you TRUST businesses in each of the 

following industries to do what is right. Again, please use a nine-point scale where one means that you ñDO NOT TRUST THEM AT ALLò and nine means 

that you ñTRUST THEM A GREAT DEAL.ò (Top 4 Box) Informed publics ages 25-64 in 23 countries
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Since financial crisis, trust in banks takes big hit in the West 

Reverse is true in China, India, Japan, Brazil

Trust in Banks

A30-45. [Banks TRACKING] Now I would like to focus on your trust in different industry sectors. Please tell me how much you TRUST businesses in each 

of the following industries to do what is right. Again, please use a nine-point scale where one means that you ñDO NOT TRUST THEM AT ALLò and nine 

means that you ñTRUST THEM A GREAT DEAL.ò (Top 4 Box) Informed publics ages 25-64
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Since 2009, automotive surges in West; energy plummets in China

Trust in Industries

A30-45. [TRACKING] Now I would like to focus on your trust in different industry sectors. Please tell me how much you TRUST businesses in each of the 

following industries to do what is right. Again, please use a nine-point scale where one means that you ñDO NOT TRUST THEM AT ALLò and nine means 

that you ñTRUST THEM A GREAT DEAL.ò (Top 4 Box) Informed publics ages 25-64 in the U.S., UK/FR/GER and China 
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Business and Society

Toward shared value
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B72-81. [TRACKING] How important are each of the following factors to the overall reputation of the company?  Please use a nine-point scale where one 

means that factor is ñnot at all importantò and nine means it is ñextremely importantò to overall reputation.  The first one is [INSERT FIRST].  How important 

is this factor to overall reputation on a 9-point scale where one means ñnot at all importantò and nine means ñextremely importantò? (Top 2 Box, Very/ 

Extremely Important) Informed Publics ages 25-64 in 23 countries
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Delivers consistent financial returns to investors

Has highly-regarded and widely admired top leadership

Is an innovator of new products, services or ideas

Is a good corporate citizen

Prices its brands fairly and competitively

Communicates frequently and honestly on the state of its business

Treats employees well

Is a company I can trust

Has transparent and honest business practices

Offers high quality products or services

What matters for corporate reputation: 

Quality, transparency, trust, employee welfare

Reputation Factors ïGlobal
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G124. Please tell me if you strongly agree, somewhat agree, neither agree nor disagree, somewhat disagree or strongly disagree with the following quote 

from Milton Friedman: ñThe social responsibility of business is to increase its profitsò? (Net: Strongly agree + somewhat agree)Informed Publics ages 25-64 

in 23 Countries

% who agree

Slight majority agree with Milton Friedman

Milton Friedman: ñThe social responsibility of business is to increase its profitsò
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Believe corporations need to create shareholder value in a way that aligns with 
societyôs interests, even if that means sacrificing shareholder value
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G120.  Which of the following two positions comes closest to your view? A corporation should focus only on creating shareholder value, even if the way in 

which they create shareholder value conflicts with societal interests OR corporations need to create shareholder value in a way that aligns with societyôs 

interests, even if that means sacrificing shareholder value. Informed Publics ages 25-64 in 23 Countries

By comparison, greater expectations for business to invest in societyôs 

interests in developed and emerging markets
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Believe that government needs to regulate corporationsô activities 
to ensure that they are behaving in a responsible manner
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G123. And which of the following statements is closest to your view? I trust corporations to act on their own to behave in a responsible manner 

OR I think government needs to regulate corporationsô activities to ensure that they are behaving in a responsible manner. Informed Publics 

ages 25-64 in 23 Countries

And government must step in to ensure business behaves responsibly



Roadmap to Trust

A new way forward


